
 

2015 Del Webb Baby Boomer Survey 

A survey of Single Female Baby Boomers 

 

Job Satisfaction and Retirement 

No signs of stopping: Single, female Baby Boomers feeling professionally fulfilled and financially savvy 

 Half (50%) of single, female Boomers are still working 

 More than three quarters (79%) are satisfied in their current job position 

 Nearly half (49 percent) have reached their personal career goals 

 

Of those single, female Boomers that are currently working: 

 Nearly 60 percent (59%) say they are continuing to work to ensure that they are financially prepared for 

retirement, and 12 percent feel they are already financially prepared now 

 Most of them are in no rush to retire - 51% say they plan to stay at their current job for five or more years 

 34 percent are planning to retire between the ages of 65-69 while 14 percent do not plan to retire 

 

Work may still play a large role in single, female Boomers’ lives, but many are looking forward to an active, social 

retirement 

 Of those who do plan to retire, top reasons for retirement include:  

o More time for themselves (73%) 

o More time with family (47%) and  

o More time for social activities (46%) 

 One in five (20%) plan on having an “encore career” that is new or different from the one they spent the 

majority of their work life doing, with 78 percent of them citing staying active and social as the main reason  

 

Sources of retirement funding 

 90% social security 

 77% 401k and other savings accounts  

 43% Pension for retirement 

 23% Stock market investments  

 

 

About the Del Webb Baby Boomer Survey 

The Del Webb Baby Boomer Survey polled 1,020 single, female U.S. adults ages 50-68. The survey was conducted online by Nielsen from December 

1-8, 2014. Findings for the total sample are projectable to the universe of 50-68-year-old U.S. females. At a 95 percent confidence level, a margin of 

sample error of +/- 4 percent applies to the sample. Since 1996, Del Webb has conducted more than ten Baby Boomer surveys to better 

understand this large, powerful demographic. 

 

About Del Webb 

Del Webb is a national brand of PulteGroup, Inc. (NYSE: PHM). Del Webb is the pioneer in active adult communities and America’s leading builder 

of new homes targeted to preretirement and retiring boomers. Del Webb builds consumer inspired homes and communities for active adults ages 

55+ who want to continue to explore, grow and learn, socially, physically and intellectually as they look forward to retirement. For more 

information on Del Webb, visit www.delwebb.com. 

http://www.delwebb.com/

